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USPAT; 
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14 


47 
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S^fc: 16C0RE0PSRESEARCH is set ON as^^i 

J ^L4 8, 2 0, 77, 35, 583, 65,2,233,474,4 75, 9 



Logon file405 10sep02 16^B: 16COREOPSRESEARCH is set ON asWn alias for 8,14,94,7,6,34,434 
21,63 6, 613,813, 16 , 160 , 634^4 8 , 2 0 , 77 , 35 , 583 , 65 , 2 , 233 , 474 , 4 75 , 99 , 256 , 348 , 34 9 , 34 7 . 
*** Completed processing all files 
103 93156 MARKETING 
2 0643 83 CAMPAIGN 
3395505 SUCCESS 
3244416 SUCCESSFUL 

51 903 MARKETING () CAMPAIGN (N) (SUCCESS OR SUCCESSFUL) 
?s sl and analyze (n) score 

903 SI 
650577 ANALYZE 
546157 SCORE 

2 2 ANALYZE (N) SCORE 

52 0 SI AND ANALYZE (N) SCORE 
?s sl and score 

903 Sl 
546157 SCORE 

53 22 Sl AND SCORE 

?s marketing () campaign and score 
Processing 

Processed 20 of 36 files . . . 
Completed processing all files 
10393156 MARKETING 
2064383 CAMPAIGN 
240042 MARKETING (W) CAMPAIGN 
546157 SCORE 

54 2193 MARKETING () CAMPAIGN AND SCORE 
?s s4 and (analyze or analysis) 

2193 S4 
650577 ANALYZE 
9816254 ANALYSIS 

55 375 S4 AND (ANALYZE OR ANALYSIS) 
?s s5 and (success or successful) 

375 S5 
3395505 SUCCESS 
3244416 SUCCESSFUL 

56 233 S5 AND (SUCCESS OR SUCCESSFUL) 
Description 

MARKETING () CAMPAIGN (N) (SUCCESS OR SUCCESSFUL) 
Sl AND ANALYZE (N) SCORE 
Sl AND SCORE 

MARKETING () CAMPAIGN AND SCORE 

54 AND (ANALYZE OR ANALYSIS) 

55 AND (SUCCESS OR SUCCESSFUL) 

56 AND PD<991229 
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